TRIAD NEVADA BUILDERS

Building with skill, integrity, and responsibility

BY CHRISTOPHER CUSSAT

NESTLED AMID THE GLITZ AND GLITTER

ing lights of Las Vegas, Triad Nevada
Builders (Triad) stands as a solid and
successful construction company that is

nothing short of a sure bet.

Founded in 2005 by company partners,
Peter Harvey and Bryan Toscani, Triad
is a general contractor that provides
commercial construction services with
expertise in ground-up remodels, res
taurants, retail, tenant i|1|]1ruw11u'nt.~i.
and expansions. The company also of-
fers pre construction services such as
COne r|lll.|.ll rntitn.llillg. hudguting, and
\i'lll'({lllihg for its clients in order to
help determine whether projects are

viable,

In addition, Triad assists with bank
loan documentation to obtain hnancing

where needed. According to Harvey,

the company services clients with vary
ing levels of need. "Our typical custom
crs include both long-term, Las Vegas
developers who have known our repu
tation, as well as those coming to town
for only one project and who have
been referred to us due to our abilities

to satisfy clients.”

He believes that Triad’s ('rll1]}ll'liil\'i'
l'lign' is \1irl‘l'lt_\-' related to its size. *We
are a smaller company with very low
overhead—as a result, we operate very
cthiciently, This allows us to offer a high
level of service and maintain lower
project costs for our customers.” Addi
tionally, Triad strongly believes in treat
ing all of its customers fairly and equal
ly. The company’s specific accounting
pr.n'!lt'(“i .'Il"ill l't"‘l[lt‘“rl'l' .\m'll l'}l)nli\r
rrl.llinns|11|1.- with its customers. Har

vey adds, “By |‘\t;ih|i.\}|in,‘r prompt pay

ment ]:nlici{-« with our subcontractors
and vendors, we receive preferential
pricing which allows us to pass savings

onto clients.”

This dedication to their clients is also
cvident in the way that Harvey and
Toscani personally estimate and run
the iu'uirrth that tin-l\' are involved in,
Toscani explains the significance of
this: *Too often a client will work with
an rxl]m.]lin:__[ stalf and then have to
deal with a different person running
the project. By offering personalized
service—both estimating and then run
ning the project ourselves—our clients
can |'|~|_\- upon one point ol contact for
continuity throughout the construction

pre wess,”

I'riad also hopes to build upon its cur
rent customer base by sustaining a high
level of service that will .\ln-ugtiu'n
present client trust while attracting fu
ture business. Toscani adds, “In the Jnn_u
term, we w ish to control our grn\\ th

without sacrihcing customer service,

We do not have an interest in being the

||i_l_1gv.\t contractor—instead we strive
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€€ \We feel that we can compete
with anyone because our service
iS OutStanding.,, Peter Harvey, Partner

to be the best contractor around.” both greatly enjoy the construction permeates and influences everyone at

industry because there are always new Triad. She concludes, “Interaction with
With Las Vegas now considered to be challenges, as well as the satisfaction clients, designers, and subcontractors,
over-built, many developers in the area  of a completed project and a satis- as well as the intrigue of new designs,
have been hit hard with vacancies and fied client.” This sentiment is evident keep all of us motivated and enjoying
financing obstacles. But Triad’s size throughout the entire company and it our jobs.” ABQ

and business structure have provided

a sound port in these tumultuous eco-
nomic times. Says Harvey, “We feel that
we can C()nlpett‘ \’Vilh a.nyon(‘ bCCauSC
our service is outstanding——as a result,
our previous clients keep us going with

what they can.”

Finally, Harvey summates Triad’s ul-
timate success through a few specific
dynamics. “Our personal reputations,
fair and ethical business dealings, and

competitive prices all factor into our PA I N T I N G & D R Y WA I_ |_
obtaining business and getting repeat
business.” He also notes the impor-
tance of communication. “In building

any team it is important to communi-

L ]
cate with each other on a regular basis Meta I F ramin g
on items ranging from team goals to D rywa l I
L ] L L ]
e s Acoustical Ceiling
nicate any items that you do not agree

with or have problems with.” F R P
L] L ]
Triad’s founders, Harvey and Toscani, P ain tl (1] g

have built the company on a genuine
love for the work that they do. Mi-

chelle Woodley, project coordinator 2125 WESTERN AVENUE
for Triad, explains, “Peter and Bryan

business practices and operating proce-

dures. It is also important to commu-
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